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Founder's Story

S Phe‘s

fo thé hé thas 3 tong gia téc cd buyén
théng phd, hai anh em Nguyen Ju Jin
& Nguyen Jién Hai da tré thanh cgp doi
dat gidi Hoa Hoi Vang (2019 & 2020)
Juéi Jré té chiic hang nam. Véi aw na
doi cua Phad S, ching téi mong mudn




Pho'S Story

Pho is the source and soul of our extended family.

e In 1982, my grandfather - Mr. Tran Cuong, opened a famous Pho restaurant in Ha Nam - Nam Dinh.

e In 1992, he stopped selling Pho and moved with his family to Saigon to start a business. My mother - Mrs. Tran
Thi Lan, although she has good fortune in business, she still maintains the traditional profession. | practice my
skills constantly, sending that "love" through delicious meals to her husband and children. My poetry is associated
with this flavor because "as soon as we stop milking, we eat Pho".

e In 2012, the third generation was the eldest son Nguyen Tu Tin, and the second son Nguyen Tien Hai. Domestic
people, those who come to the US, themselves study and work part-time at restaurants and eateries and fall in
love again with the profession of Pho.

e In 2019, we launched the first Pho dish combined with Sam - Quoc Bao Vietnam. The brand is a big explosion
during the Covid pandemic when serving thousands of delicious and nutritious bowls of Pho every day, joining
hands to protect the health of Viethamese people. The brand is honored to be voted as the top 1 "Most favorite
Pho brand for 2 consecutive years 2019 - 2020", Hoa Hoi Vang 2019 (Nguyen Tien Hai), Hoa Hoi Vang 2020
(Nguyen Tu Tin).



Vision — Mission — Core Values

Vision:

Become a brand ambassador of Vietnamese noodle culture around the world.

Mission:
Bringing the most delicious, nutritious and delicious Vietnamese pho cuisine and culture experience to global

consumers, serving as a bridge to introduce and connect Vietnamese culture, tourism and agriculture with the

world.

Value:

* Love and preserve traditional cultural values of the nation.
* Always care, share, connect, spread health benefits to everyone.
« Towards excellence, flexibility and creativity in work.

* Always committed and towards sustainable development.



Unique Selling Point (USP)

Fresh and natural ingredients

Heirloom recipe




Brand Positioning

CUSTOMERS

* Family, office worker, middle
Income or higher

* Foreigners (Korea) in Phu My

Hung area near the restaurant

POSITIONING

Pho'S is a chain of Pho franchises in Vietham
and internationally. Pho is oriented towards
good health, imbued with national culture, in

accordance with the style of nutrition.




Brand Personality

—
DYNAMIC, CREATIVE LOVE
LIKE EXPERIENCING SOCIABLE, TRADITIONAL
THE NEW ELEMENT SATISFIED VALUES

TOWARD THE POSITIVE VALUE
FUTURE



Product lines of Pho'S

S pPhes

‘Phé 'S hoa quyén tinh té cdc nquuyén liéw tuai sach dude tuyén chon:

Xucng (i’ng ho tuai, o aling, dang aam, hoa hoi, thao quda, gung o,
que chi... Mang dén hung v tham ngon, bé dudng.”



Product lines

MON AN PO UONG

Ph& Niéu ‘S Ca phé den 25K
Phuc vu bang niéu st duéng sinh. 125K gil_p_h_e_s_l{a _________________ 3 _Of(
RS DR Tra dao 30K
Pha Niéu sudn bo Tra chanh 30K
Phuc vu bang niéu su duéng sinh. 125K _N_UZ)'_C_I‘T_)E)’ —————————————————— = _O_K
s ' ) ‘8 Nudc sau 30K
Pha bap hoa 85K Trathao moc 30K
Simply Pha;, Simply Healthy Phd sét vang 85K Tra tac xi mudi 30K
Phé tai lan 79K Pepsi Fanta T o
epsi, Fanta 20K
Bia Saigon 30K
Phé bo (nudc) NUGC suoi 10K
Size Dua tuai 30K
S 1 topping 45K
M 2 topping 65K
L 3 topping 85K
Toppings: Tai, nam, gau, gan, vién, dudi. KH AI VI
o Ph& cudn (Bo, Rau) 20K/ phan /2 cusn
Phé& (kho) ““TAA“,,,_,“_NE ;;;;;;; -
Toppings: Téi va vién 75K E-:I_O_l P? ________________ 3_5E£Fihff_1
ToppengiGa 65K Goi ga 35K / phan
Nem ran 30K / phan /2 céi
e Boviénchien 25K / phan
Phd ga (hudc) P
Size
S 45K
MO CUA TU 06:00 - 22:00 v e M | EN G
@
Grao %ﬂﬁ ﬁéﬁ bk NP
Pha chién phong 75K Banh Flan 20K
~ Thit thém 35K Granola 30K
Q@ HOT LINE (HO TRO AT HANG) Banh ph& thém 10K AN
09313 900 68 Tring onsen 15K Stta chua 20K
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Thank youl




