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Brands available for International Franchising:International Franchising

Max’s Group, INC. (MGI) operates more than 600 stores in more than 
10 countries with a heritage in the Philippines dating back to 1945.

MGI is expanding globally and its international Division is actively 
seeking franchise partners across the globe to share it he growth of 
their much loved brands.

The Group has a range of quality brands that cater to every occasion 
for all countries with product categories that include pizza, chicken, 
casual all-day American dining, affordable Japanese and sizzling steak 
meals.

The brands are backed up with a world-class multi functional support 
team to ensure sustainable long-term success for franchise partners.





POSITIONING
Friendly, Value For Money 

Quality Japanese Food Chain



Brand Attributes

Happy
Happy� Approachable� Interesting

Approachable
Quality Japanese Food � Friendly 
Service and Authentic Japanese store 
experience 

Interesting 
Bringing the Japanese dining 
experience thru Cuisine and Ambience 
at a reasonable price



Our Target Market

Young, 
White collar
Fashionable people
who want to experience 
Japanese food and ambient



Our Menu

Teriyaki Boy Chicken

Teriyaki Boy
Chicken Ramen

Teriyaki Boy Chicken Bento

Teriyaki Boy
Chicken Ju



Our Menu



Our Menu



Our Menu



Our Menu



Our Menu



Our Menu





STEAKS on a SIZZLIN’ 

PLATE since 2007! 

Enjoy HOT and TASTY

meals with our signature 
steak combinations or 
create your own sizzling 
meals by mixing and 
matching different sauces 
and sides.

Take the journey to Sizzlin’ 

Flavors Around The World!

The Brand



Who are we

Our BRAND 
POSITIONING

Hot. Tasty. Value for Money.

Our BRAND 
PERSONALITY

Exciting. Fun. Young.



Our Customers

Our TARGET MARKET
Young Professionals

Wanting Tasty and Affordable 
Meal, With Fast Service,

With Relaxed yet Contemporary 
ambient



Our Menu
SIZZLIN’ MEAL

Sizzlin’ Beef Rice

Sizzlin’ Cheese Pasta

Sizzlin’ Kimchi Beef Rice



Our Menu
STEAK LINE UP 

Sirloin Steak

Ribeye Steak

Chicken Steak



Our Menu
Seafood LINE UP 

Salmon Steak

Salmon Pasta

Tuna Belly



Our Menu
APPETIZERS & DESSERT

Sizzlin’ S’mores

Sizzlin’ Chili Con Carne

Sizzlin’ Brownie



Integration of 
2 Promising 

Brands
: 2 separate spaces

with 1 combined kitchen 
and cross training for efficiency 



Combi-Store- Ayala Mall Cebu, Philippines



Combi-Store- Ayala Mall Cebu, Philippines



Combi-Store- Burjuman Mall Dubai, UAE



Combi-Store- Burjuman Mall Dubai, UAE



Combi-Store- Deira City Center Mall Dubai, UAE



Combi-Store- Deira City Center Mall Dubai, UAE



Combi-Store- Al Ghurair Center Dubai, UAE



Combi-Store- Al Ghurair Center Dubai, UAE



Combi-Store- Hamdan St. Abu Dhabi, UAE



Combi-Store- Hamdan St. Abu Dhabi, UAE



Product Innovation
Adding International Flavors



Product innovation
Extending Steak Line up



Product innovation
Serving All Daypart



Product innovation
Extension of the Core 



Product innovation
Other Japanese Favorites



Menu Innovations
Building the Combi-Brand



Value Proposition
Building the Combi-Brand



Occasion Base Promotions
Building the Combi-Brand



Exciting Promotions
Building the Combi-Brand



Master Franchise Criteria
• Knows and believes in Sizzlin’ Steak and Teriyaki Boy brand
• Financially stable with a net worth of $1 Million and $300,000 liquidity
• Understands the need of high initial investment to build a new brand in a 

new market
• Full team of General manager, operations and marketing manager and 

supply chain function
• Deep understanding in the market and in selecting sites
• At least 5 years of business experience in a restaurant or retail setting in 

the development area
• Willing to learn Franchisor’s business system and have time to attend
• Sending the team for training at least 6 weeks for full operation training 

programs
• Capable and willing to devote time for hands-on management of 

restaurant
• Willing and comfortable to work closely with the franchisor to be in 

compliant with the standard system
• Understands the importance of quality customer service



FAQ
What are the criteria for selecting a site? 
For the first flagship combi store, site should be at least 100-150sqm 
For food court concept for Sizzlin’ Steak, the minimum required size is 
around 50sqm.
Who will look for the site? 
The franchisee should look for sites based on site criteria provided by Max’s 
Group Inc. MGI will assist in evaluating the potential site and you need to 
get a written approval from MGI.
Who will provide the restaurant design and layout? 
For the first store, Schematic Design will come from MGI. The design will 
incorporate inputs on local building codes from a local architect to be 
contracted by the franchisee .
Who will do the construction? 
The franchisee will be responsible to get the services of a licensed local 
contractor. Cost of construction will be borne by the franchisee.



FAQ
Are we required to purchase any of the supplies and equipment from 
SS/Tboy? 
Proprietary items must be purchased from accredited MGI suppliers. MGI 
will give you a list of specifications for other items (food and non-food) and 
equipment. These items are sourced from local suppliers provided that MGI 
specifications are met. There are proprietary equipment and kitchenware as 
well.
Who will hire the employees? 
The franchisee needs to hire the full team including operation manager, 
store manager, marketing, supply chain and HR. MGI can assist you in the 
hiring process if you want to hire from MGI. Successful applicants will be 
endorsed and employed directly by you. 
Will there be training provided for us and our employees? 
You, your management team and pioneer employees will be provided with 
1-2 months of comprehensive training prior to opening at a designated 
certified training stores by MGI. Expenses related to Training such as travel, 
lodging and the like shall be your responsibility.



Master Franchise Fee

Development Fee : $100,000 - $150,000
For Exclusive right for one country to open multiple stores
Paid upon signing Area Development Agreement

Store Opening Fee: $10,000 - $15,000
Paid upon opening an individual store

Royalty: 5% of net sales
Paid monthly



THANK YOU


