Llecalive

ALWAYS mORPE THAN TEA




WHAT 15 TEALIVE

MALAYSIA’S LEAPING AND
LARGEST PUPPLE TEA PRAND

Tealive is Southeast Asia's largest lifestyle tea brand, and our

mission is to always bring joyful experiences through tea. :
Serving over 70 choices of beverage from signature pearl milk .
tea to coffee and smoothies, Tealive is currently brewing strong
- serving over 60 million cups in more than 500 outlets across ' '“"\% :
the world including Malaysia, China, Vietham, Myanmar, Brunei,
Philippines, Australia, United Kingdom and more to come.
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Bryan Loo,
CEO of Loob Holding Sdn Bhd

MANAGEMENT
TEAM
& EXPERIENCE

“LOOB is what it is today thanks to my fellow LOOBies.
We take on challenges with determination in our eyes

and passion in our hearts. Together, we bring out the
teain team.”

As LOOB's chief mastermind, Bryan Loo is the very
definition of ‘looking outside the box’. No idea is too
crazy for Bryan. It's no surprise that his life motto is
“think big, start small, scale fast.”
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l ea I Ive Globally-recognized

brand in Malaysia
and ASEAN
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Technology & Innovation focus -
Adapt to the use of new modern
technologies to ensure the best

service to customers
Strong R&D Center (China

and Malaysia support)

\\

On-the-job
operation
support
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Certified Halal *‘\
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Milk Tea Signature Bang Bang Coffee

Wellness Tea
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TEALIWE PRoDULT OFFERINGS

CATERING To EVERYoONE’s TASTES

Diverse Offerings & Innovative Products
Over 50 types of drinks offered on its menu with a

variety of topping options, ice, and sugar levels

Selected outlets also offer snack food such as cheesy
roll, popcorn chicken, and crunchy chicken roll

Firstin the bubble beverage industry in Malaysia to
introduce health booster sachets as a complimentary

pairing to its drinks

Continuous Product Development

On average, Tealive aims to develop a new series
of drinks every quarter to meet customers’ needs

Product Localisation

Tealive customizes its menu to suit the local
market’'s tastes and preferences




TEALIVE PRoDULT OFFERINGS

Popcorn Chicken

Crinkle Potato Wedges
Chicken Roll RME.25

Poapcom Chicken
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20% off" with any drink purchase

*Valid for all Tealive Eats items in this menu EXCEPT Teastea



For further enquiry please contact

MM enquiry@loob.com.my
R, 03-6151 8581




