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D A N I S H  D E S I G N 
S I N C E  1 9 5 2 

Jens Ærthøj  and Tage Mølholm began their  furniture 

business in Herning in the hot summer of 1952.

Combining their  tradit ional  craftsmanship with 

Denmark’s  wave of  late industr ial isat ion,  they pursued 

their  ambit ion to introduce qual i t y  Danish furniture 

to a broader audience.

From a small  f irm to Denmark’s  most global  furniture 

brand, with over 300 stores in more than 60 countr ies 

– and counting.
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W E  A R E 
B O C O N C E P T 

We create unique furniture that  improves the new ways in which 

people l ive,  work and play.

Through Danish creativit y  and craftsmanship,  we elevate spaces 

with t imeless  iconic design that  br ings joy and inspirat ion.

Our products  are renowned for their  modular ity ,  functional i t y 

and uncompromising qual i t y  -  a l l  expressed with effor t less  style.

We have been at  the forefront of  furniture design for 70 years , 

col laborating with the world’s  best  designers to be t imelessly  on 

trend.

We str ive to elevate l i fe  for everyone with Danish design,  and 

this  mission inspires our motto:

Live Ekstraordinær

Field and positioning	 High-end Danish furniture

Established 1952

Franchise Concept	 From 1993 

Number of employees	

Total number of stores	

Brand stores	

450 

343 

325

Studios

Number of markets	

Headquarter	

Expansion plans	

18

67

Herning, Denmark

Seeking new multi-unit Franchise Partners and 

aiming to reach 600+ stores globally in 5 years
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» Distribution centre

» Factory [ Ølgod, DK ]

17 brand stores

NORTH AMERICA 
23 brand stores

LATIN AMERICA 
26 brand stores

MENA

EUROPE
169 brand stores

ASIA PACIFIC 
90 brand stores

Present in 
67 countries

Truly Global. 
Always Local.
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B R A N D  & 
C O N C E P T 

BoConcept is  a  global  brand with an outstanding 

reputation and demand worldwide. 

A F F O R D A B L E  P R E M I U M

This is  our market posit ioning -  our commitment 

to open our brand up to a broader audience,  whilst 

continuing to retain our aspirat ional  posit ioning 

within the marketplace.

 

C U S T O M I S A B L E  C O L L E C T I O N S

Our contemporary furniture,  l ighting and accessor ies 

are based on Scandinavian design pr inciples -  a  global 

trend that  generates demand. They are conceived by 

some of the best  designers in the business ,  including 

Morten Georgsen,  Kar im Rashid,  Henr ik Pedersen 

and nendo.

We offer a l ist  of  customisation options cover ing 

mater ial ,  component ,  configuration,  s i ze and f inish, 

and our Inter ior design ser vice provides consumers 

with personalised advice and solutions that  ref lect 

their  individual i t y .
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BoConcept stands for simplicity, craftsmanship, 
personality, elegant functionality and quality materials



We work with some 
of  the  most  re spected 

designers  in Denmark 
and fur ther  af ie ld. 

They’re a l l  award-winning experts,  as you would 
expect.  But perhaps more important is  our 

mutual  interpretat ion of  great design:  e legant, 
wel l  considered products that  ref lect  our t ime 

and improve our l ives.
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M E E T  O U R  

D E S I G N E R S

F R A N S 
S C H ROF E R

T h e  Ha g u e ,  Ne th e r l a n d s

K A R I M

 R A S H I D
Ne w Yo rk ,  USA

A R DE
He r n in g ,  De nm ark

BO C ONC E P T 
DE SIGN  S T U DIO

He r n in g ,  De nm ark

OK I  S ATO
Tokyo ,  Ja pa n

H E N R I K 
PE DE R S E N

Aarhu s ,  De nm ark

A N DE R S 
NØRGA A R D
Aa rhu s ,  De nm a rk

MORT E N 
GE ORG S E N
Va l e n c i a ,  Spa in
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W H Y  J O I N
B O C O N C E P T ? 

• Global  brand, with an outstanding reputation
and demand worldwide

• Low Investment/High EBITDA

• High ROI and transparent EX IT value

• Business concept with a quick generating
cash f low model

• Exceptional  training and support in al l
business areas ( init ia l  and ongoing)

• Unique “Inter ior Design Ser vice” – power ful  tool
to differentiate and upsel l

• Growing B2B sales  channel  – a very promising
extra revenue business area
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I N V E S T M E N T
O P P O R T U N I T I E S 

BoConcept is  searching global ly  for Mult i -Unit 

Franchise Par tners with the intention and f inancial 

capacity  to invest  in several  stores within an agreed 

geographic area . 

F R A N C H I S E  PA R T N E R  P R O F I L E

• Exist ing mult i -unit  f ranchise owners or

entrepreneurs with mult i -unit  mindset

• Abil i t y  to build up an organization and commit to

an ambit ious store development plan

• Sales and business management ski l ls  and a

wil l ingness to lead,  delegate and motivate

• Retail  exper ience and interest for design can

be a plus

F I N A N C I A L  I N F O R M AT I O N 

A N D  R E Q U I R E M E N T S

• The start-up investment level for each BoConcept 

store starts at 500.000 €, depending on size and 

location, which includes a Franchise Fee of 25.000 

€.

• Ideal  candidates should have Liquid Assets  of

at  least  500.000 € and Net Worth exceeding 1,5 

Mill ion €, to be able to commit to an ambit ious 

store development plan.
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€ 8 0 0 K

€ 3 0 0 K  +  I N V E N T O RY
PAY B A C K < 2 Y

R E V E N U E  € 1 1 . 0 0 0
E B I T D A  + 1 2 %

N E G AT I V E  W O R K I N G
C A P I TA L

N E T  VA L U E  C R E AT I O N
€ 5 . 0 0 0 K
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A WA R D - W I  N N  I  N G  
F R A N C H I S O R  

BoConcept offers  an establ ished,  proven and 

attract ive franchise model ,  thanks to over 25 years as 

a  franchisor. 

We won Luxury Lifestyle Awards 2022  ( in the 

“Best Luxury Furniture and Homeware” category) ,  

for the third  consecutive year,  and a Global  

Franchise Awards in 2019 (“Best  Lifestyle 

franchise” category) .

A great  reward for the continued efforts  to build 

a passionate brand around the world and the 

best Franchise model  for our Partners.
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