


We make eating
greens fun

At Six Hands, we believe healthy eating

transform nutritious meals into an enjoyable
experience for everyone 3 even those who think




As an Australian - Japanese salad shop,
we marry Japanese culinary principles

and ingredients with Australian produce

to create nutrient - dense, chopped salads
that excite the senses.

At Six Hands, we deliver supergreens and
wholesome nutrition married with flavour
In an accessible format, making this one
of the few salads you actually look
forward to having.




Growing Market Opportunity
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projected to exceed $1.8 trillion, with 50

an annual growth rate of 5 - 10%

with an increasing consumer

demand for healthy food options

according to McKinsey & Company. I
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According to market research,

emerging markets are also seeing

a rapid increase in consumer 20
spending, with the health food

sector projected to continue its

growth trajectory, creating a ripe

landscape for innovative offerings

like ours at Six Hands. 0
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There is an increasing emphasis on
preventive care and wellness, particularly
post - pandemic. Consumers are more
Inclined to choose foods that support

overall health and well - being that acts as
a preventative measure for themselves in
their old age, as cited by Deloitte in 2024.

This predictive trend aligns with the
Six Hands mission of make healthy eating
fun and accessible.




Customer
Demographics

The Six Hands customer demographics
consists mostly of working professionals aged
25 to 45. Consumers aged 25 to 45 are more
likely to prioritize health and wellness in their
purchasing decisions.

A significant portion of this group actively
seeks out nutritious food options, influenced by
social media trends and online information

that showcase an overall well - being.

Millennials
54.5%

Gen X
9.1%

Gen Alpha
13.6%

Gen Z
22.7%



These trends position Six Hands favorably

In the health food market, emphasizing the
need for delicious, nutrient - rich meals that
cater to a discerning audience.

With one of the most valuable market
segments as our core demographic,
organic brand growth through digital
engagement is achieved.

AGE

GENDER

18 24y.0.  10.2% Male
25-34y.0. 42.8%

35-44y.0.  31.2%
45-54y.0. 10.6%

Female
80.3%

€ sixhands.club O

Six Hands

140 4,002 5
A posts followers following

Salad Bar

G'day! Welcome to the Greener side 93 %
¥ Six Hands Flagship | Far East Square
% Six Hands | Millenia Walk

% Six Hands Daily | Paragon Orchard

(7) linktr.ee/sixhands.club

+= @ ©

! Paragon W Flagship T Millenia...




®

1Sep - 28 Oct

183,298

Views

13.9% from ads

28.6% ‘ 71.4%

Followers ® Non-followers

Accounts reached

By content type

All Followers Non-followers

Stories

Non-followers

Social Media
Impressions

Each view amplifies our reach,
helping us connect with more
people who share our love for
fun, nutrient - dense salads.

This engagement is key to
building a vibrant community,
allowing us to inspire others to
join our journey toward
conscious, delicious eating.



The
Best
Salad

38g Protein
369 Carbs
30g Fats

The
Lite Chipotle Eggplant
Salad Chicken Miso
35¢g Protein 399 Protein 12g Protein
21g Carbs 30g Carbs 30g Carbs
249 Fats 369 Fats 199 Fats

In a generation that focuses on nutrition and wellness,
Six Hands innovates and delivers bowls that achieves eating your

greens with satisfaction till the last mouthful.

Chilli Nusa
Changa Spiced
Salmon Beef

349 Protein 33g Protein
19g Carbs 21g Carbs
38g Fats 349 Fats




Endless possiblilities are
also achieved through
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Hands an option every
day of the week
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In a world where even fast food giants
are evolving to keep up, the Six Hands
customer appreciates artistry



