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,@ THREE O’CLOCK M E ET TH E FOU N D E RS

Ms. NGUYEN THI THUAN Ms. NGUYEN PHI VAN
Founder/CEO Co-Founder

(Chairwoman at VFLN, Entrepreneur & Angel Investor)



IME'COMPANY LIMITED

THREE O'CLOCK - THE COFFEE AND TEA OPEN 24H

THREE O'CLOCK was born in Ho Chi Minh City in 2016 and then

THREOCK evolved into a 24-hour cafe chain that quickly became a coffee brand
familiar to most Saigon youth in recent years.




THREE O’CLOCK TH E STO RY o F U s

THREE O'CLOCK - THE JOURNEY FROM MY MOTHER'S CAFE

My childhood is connected with early mornings, my mother woke up at 3AM to prepare
for her coffee shop.

The image of coffee filters, serving customers one by one, is a memory deeply etched in
my mind.

The everyday stories of customers became the background sounds of those warm mornings.

| listened to each story, from joyful moments to heavy burdens.

Through that, | learned that a cafe is not just a place to enjoy drinks, but also a place to
connect and share.

THE JOURNEY FROM MY MOTHER’S CAFE IS NOT JUST A JOURNEY OF
COFFEE, BUT A JOURNEY OF LOVE AND CONNECTION.



THREE O’CLOCK TH E STO RY o F U s

SAIGON AND THREE O'CLOCK - THE CONNECTION

BORN & GROWING UP ALWAYS ON, LIKE SAIGON CONNECT, CREATE, AND RECHARGE
THREE O'CLOCK - Born in Saigon, brewed Open 24/7, just like the city itself, your More than just coffee, it's a Saigon
for the city that never sleeps. anytime coffee haven. experience.

SAIGON, OUR HOME THREE O’CLOCK, A PART OF SAIGON'S SOUL SAIGON, OUR ENDLESS INSPIRATION



“3H BUT OPEN 24H"
LOGO AND BRAND COLORS

Modern, minimalist, dynamic and trendsetting

3




THREE O’CLOCK BRAND IDENTITY
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‘@ THREE O’CLOCK VI S I o N & M I SS I o N

VISION

To become the most popular coffee chain for the young generation.

MISSION

— « Create unlimited space for connecting young people.

« Providing high-quality beverages for customers.

« Branding goes hand in hand with social responsibility and sharing
with the community.
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THREE O’CLOCK




THREE O’CLOCK V M V

CORE VALUE

H

T

EXPERTISE

HARMONY
TASTE Finding peaceand ~ RESPONSIBILITY ~ Delivering refined ENERGY

relaxation in a modern, experiences in tea ana

Awakening the senses with somfaiabls snaes B samlinant 46 coffee, crafted from Erying: fhe pasiive
freshness and creativity in protecting the carefully selected local sources energy and vibrant

every product environment and spirit embodied in
pursuing sustainable every drink we serve

growth



THREE O’CLOCK

S - ON THE GO
S - ON THE GO" store: around 100m2:

planning to launch soon.

M - WARM HOUSE
M - WARM HOUSE" store: around 350m?
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STORE MODULE

L - OPEN SPACE
L - OPEN SPACE" store: over 500mz2.




THREE O’CLOCK ARCHITECTU RAI_ CONCEPT
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WELCOMING AND INCLUSIVE A REFLECTION OF SAIGON MODERN TWIST

CORE CONCEPT: "TIMELESS SAIGON"

THREE O'CLOCK's architectural concept should capture
the essence of Saigon: its vibrant energy, rich history,
and blend of tradition and modernity. This can be
achieved by combining classic design elements with
contemporary touches, creating a space that feels both
familiar and fresh.

OPEN AND AIRY SPACES



THREE O’CLOCK GLO BAL JOU RN EY

January 14, 2025
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EMON'5. Ta 0 R ey g o . .
N OA Tl = AR Master Franchise - India, Nepal, Srilanka, Bangladesh

THREE O'CLOCK signed an exclusive franchise agreement with FranGlobal, marking the beginning
of its journey to conquer the Indian subcontinent and expand into the global market. We have
successfully opened 8 stores across India as of February 2026.

May 17, 2025

Expansion is underway into six GCC

TAGMOA (UAE & ME) and VFLN (Vietnam), which includes the THREE O'CLOCK, signed a strategic
MoU to boost franchise opportunities for MSMEs, develop training, foster collaboration, and share best
practices across Vietnam, the UAE, and the Middle East.

) October 16, 2025

Master Franchise - Jakarta, Indonesia

Teatime company and PT Tiga Waktu Rasa signed an Exclusive Franchise Agreement to launch
THREE O'CLOCK in Jakarta, Indonesia. PT Tiga Waktu Rasa manages operations, marketing, and
supply chain & THREE O'CLOCK supports branding/training. The 1st store have opened in Dec
2025 in Kebayoran Baru, South Jakarta.




franchise@threeoclock.vn Q Cho Quan Ward, Ho Chi Minh City, Vietham @ Threeoclock.vn

THREE O'CLOCK

24/7 COFFEE CHAIN

8 Stores

PHAM NGOC THACH STORE
t” -H ir]f" )GE

We are the most popular Vietnamese coffee brand pioneering
— the 24/7 coffeesmodel in the Vietnamese market. We are "
proud to spread the value of Vietnamese cu|ture imbued | !-
through each premium roasted coffee be edyqfh resh teEr-'lea
embracing the flavor of the vast highlan
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100% SELECTED COFFEE FROM VIETNAMESE FARMS

In recent years, coffee development in Vietnamese farms
has achieved significant results,contributing to economic
growth and improving the livelihoods and incomes of
farmers and coffee processing businesses. The entire
province currently has over 135,500 hectares of coffee,
which is a crop with a major impact on agricultural
production value, accounting for nearly 60%.

Vietnam is one of the leading countries in coffee import
and export services worldwide, especially for Robusta
coffee.The coffee processing industry has created millions
of jobs and attracted investment in the sector. Viethamese
coffee is exported to many countries around the world,
contributing to international trade and putting Vietnam on
the global coffee map.

THE ORIGINS OF
OUR COFFEE

Carefully selected from sustainable farms in Vietnam.

Such as Lam Dong province, located in the southern part of the
Cen- tral Highlands, emerged as one of the most important
coffee growing regions in the country during the 1980s.
Thanks to favorable weather and soil conditions, it became an

ideal location for coffee cultivation. Today, Lam Dong coffee is ROBUSTA ARABICA
. L. . . . Flavor: Strong, bold, earthy, . .
one of the most popular coffee varieties in Vietnam and is often with notes of chocolate and nuts. Can be Flavor: Sweeter, softer, more nuanced with

. . . el . ; ; . complex flavors like fruit, floral, or berries.
increasingly gaining recognition worldwide. harsh or bitter if not well-processed. P




Carefully selecting produre from
sustainable Vietnamese farms

Withfavorable soiland climate conditions, varioustea varieties have been cultivated throughout
Vietnam, from North to South, making it the 7th largest tea producer and 5th largest tea exporter
in the world. Crossing through many regions famous for tea, one encounters breathtaking scenery
of vast green fields; the endearing image of diligent people carefully nurturing and trimming each
tea bud to bring tea lovers the most wonderful flavors.
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100% NATURAL ORGANIC GREEN TEA

Bao Loc (Lam Dong), located 120km southwest of Da Lat City, is renowned for its B’Lao tea brand
both domestically and internationally. History witnessed the spread of tea plants from the Cau Dat
areq, situated at an altitude of 1,000m,extending down to Bao Loc and Di Linh along the new road
from Da Lat to Saigon in the 1930s. Currently, the tea cultivation area in Bao Loc is about 7,716
hectares, of which 5,198 hectares are seed tea and 2,518 hectares are high-yield and high-quality
tea. Recognized as a key industrial crop, tea brings high economicvalue to Bao Loc city.




THREE O’CLOCK

OUR PRODUCTS

DRINKS

wowrw. thresoolock vn

CA PHE RANG XAY
CHUAN GU (/

b v A R Lk T

VIETNAMESE COFFEE

5 ]
CA PHE DA sA1 GON ™ i

Viginomese iced Block Coffes
Ch PHE SUA DA SAI GON ™
Visinamese kead Coffes with Mk
BAC XiU DA SAI GON

Vielnamese loed White Coffes

ESPRESSO

ESPRESSO

Hat/Cold

ESPRESS0 WITH MILK

Hot [Cold

ESPRESSD TIRAMISU
Cold

SALTED CARAMEL LATTE
Cold

SALTED COFFEE ™
Cold

AMERICAND WITH ORANGE * F
Cold

AMERICAND

Hat /Cold

CNTRA ERARS0

MILK TEA o=

OOLONG SUABLAD

Oolong MIk Teo

QOLOMG HOA NHAI ¥

hosrring Oolong Mk Teo

TRA 5UA NGUYEN LA

Full Leaf Milk Tea

BOPHO MOI™

Dalot Avocodo Wik Tea

BLKGEOr

SO0, T

wiwnw . thressclock vin

FRUIT TEA

TrA CAM Ximutn ™
Salted Flum Oronge Tea

M

NHAI VAI LUC NGAN

Lyches lasming Tea

TRA BUGI HONG PHUC *

Gegpafruet Rospbemry Tea

THACH LU pdNG DU

Parmegranate belly Tea
TRA DAO BEN THANH
Golden Paach Teo

TRA QUYT QUNT *
Mondaren Tea

TRA XOAI CAT CHU
Mongo Possien Too

TrA 81 TU QU

Ciugrven Ten

TR CAM o st

TOPPING

TRAN CHAL DEM TRAN CHAU TRANG
Black Padarl wWhite Pegrl

DAD MiENG o TRAIVAI

Peach Slices [ Ipes) Lycheas {dpes)

DAT: 1000 VND
MILK FOAM »
MAY SOM MOC cHAU *
Oolong Teo & Cheeso Foom
MAY CHIEU PHO CO :
Coarylon Tea & Tingimisu Foam
KHOI DINHBLAD ™ s e

Oolong Milk Tea & Custord Foany

MAY DA SAR
Blockcurrant Too & Cheass Foom

KHOI DoNH BLAD

o ———

FRESH TEA/ NON-TEA

W
COLONG MOC CHIA
Dalong Taa with Chio Sesds

SUCNG MAI YENTO * v

Ixsming Gemoniius Tea

NANG TAY HO
Honey Kumdgual Coylon Teo

CAM MAT HAU GIANG
Honay Oronge [uice

LANGBIANG
Mateha Latte

DED TA NUNG
Mat chio Choco

SUDNG SAD THACH ATISO DO THACH GUE HO®,

PATRIES

Hark fally Hibicus jally

KEM PHO MAI

Chesss Foam Tiramizu Foam

KEM CA PHE TRUNG

Darmaant s fally

KEM TRUNG NUONG -
Custord Foosm

TIRAMISU RED VELVET PASSION CHEESE FLAMN GATO
PAIN AU HAM CHEESE CHOCOLATE RONDO EARL GREY RONDO TIRA CHIFFON
' f"i‘L‘
dif)
CROISSANT LAVA SALTED EGG GARLIC ALMOND
CROISSANT CROISSANT CROISSANT
T

MINI BAGUETTE
WITH CREAM DIP

Ol B ATUS it OOk sED ma x|

SPAGETTI BOLOGNESE

a5
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THREE O'CLOCK

BVT: 1000 VND

Pastries

e =
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CRISPY RICE
WITH PORK FLOSS

STICK BAGETTE WITH PATE

HAM CHEESE MUFFIN

>

CHARSIU CHEESE MUFFIN




THREE O’CLOCK o U R P Ro D U CTS

e ‘ / /
Experience | /o/am s
Signature "Brew

We offer in foreign markets coffees with
strong Vietnamese identity.

Vietnamese Salted Coffee Vietnamese Coffee With Milk Vietnamese Egg Coffee Vietnamese Black Coffee Coconut Coffee




OUR SIGNATURE TEA

SALTED PLUM ORANGE (THREE’S SPECIAL)

Embraces the flavors of all three regions: North, Central,
and South.

« Oranges: A citrus fruit from the Mekong Delta, known
for its sweet and tangy taste.

- Salted Plum: A traditional Vietnamese snacks,
enjoyed in both the North and South, made from
various fruits preserved with sugar and salt.

 Dried Apples: Sourced from Ninh Thuan - province
from Central Vietnam, these apples are dried to
preserve their natural sweetness.




THREE O’CLOCK

OUR PRODUCTS

RETAIL PRODUCTS

THREE O°C CLOCK

CA PHE RANG XJ'IY
CHUAN GU ¢

ROBUSTE
* AROMATIC

il GCLEEK i OOLOEE

- A A E TEA

CHUAN 6U LAEL CHUAN GU LAL

(C)
B -

©

SIGMATURE JASMINE FULL LEAF
VoLone (7EA (GREEN TEA i

RICH & INTENSE BOLD & BITTER

b Arbies | 80% R
100% Robusta ousia

ciiLack Ea

T Rsbusta  30% Ambica

COFFEE & TEA BAG

<] o

TN O

CA PHE PHIN Gify CA PHE PHIN GIRY

AME 5 E CAPHE HOA TaN 317
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INSTANT COFFEE DRIPBAG




THREE O’CLOCK o U R P Ro D U CTS

MERCHANDISE

Ly Sit Three O Clock

THREE O'CLOCK THREE O'CLOCK.

V.
"o
EAR,
HREE HOLIC




*@ THREE O’CLOCK M ARKETI N G RE so U RC E s

MARKETING

THREE ’CI.OCK



TARGET MARKET

DEMOGRAPHIC

Over 45 years old
6%

Age Mainly young people
All gender
29-45 years old
] _ 39%
Occupation | Students and officers

18-28 years old
55%

Ho Chi Minh City, Ha Noi

BEHAVIOR & PSYCHOLOGICAL

Often go to cafe shop at weekend or in leisure time

BEHAVIOR Usually choose coffee shop for working or co-working

Go to café to find new inspiration

Seem coffee date is an aspect of lifestyle
PSYCHOLOGICAL | Feel satisfy when come in a familar space
Prefer to a space proper with their spirit

“From radiant dawns ta
of coffee holds a story t




MEDIA CHANNELS

Intre

TRANG CHU

VE THREE O'CQLOCK

Owned Media

Founder Three O'Clock k& chuyén “dem chudng di danh
¥ ty dan”: Tir co duyén vai Shark Phi Van dén muc tiéu
md& 100 chi nhanh trong 10 ndm trén dat khach

&)
[ ]

Paid Media

Adite (IS

Mot chuoi ca phé, tra cia Viét Nam chinh thire dat
chan dén An D8

trung thu nay nhd ghé Ghé Three O'Clock
Three o'clock "gom trin... thudng thic nudc mdiv...

Cﬂu‘,;nuu}-n_ SEr e nhln
thu L TIREE O/CL

Influencers MKT




SEASONAL
DRINKS

THREE O’CLOCK

By P Tas
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BROWN PHIN

MARKETING RESOURCES

| caxd
AR

o

SOCIAL
MEDIA

THREE O'CLOCK

THU 3 VUI VE . e
2092022 - 25002022 - | Xin chao Phu Nhuan!

TANG 1

Khi mua tir 03 ly nudc bat ky

NEW STORE - COMING IN JULY 2024
&91 r)s ngdy Thi 83 hang tudn
nhinh Van Hanh Mall

THREE O'CLOCK X BAEMIN

HALLOWEEN GBMHB
MUA 2

BERE B BHAN DENG CHA BAT KT

A SUA DONG GIA

|8K

Ol BAN THA GA,
IA HO CHON V]

A UU BAI

K/ly tra sira cac loai
ing khung gior

AM - 17PM

Duy nhat tai chi nhanh Van Hanh b
21.09.2022 - 18.107

o

CAMPAIGN

T D LR
TR SB F._l:\'mimn'ww

SAN U k)

TAICAC CHI HHANH < s

THERE CrCLOSK

UU PAI "HOAN TAT" 2023

UONE [lLIH'n’ THHH TAI

12014 203 25,01 . 2022

10.08. 21]32 01.0%.2022

u

. THANG 4 RUC RO

AAT A N
\\-‘\1 G, .;F"" 2 G't\‘.;‘
3 & W

o

DRG0 T - 07043021 QRAADIITE - 1SN

421 e g il BCLEN
TH TR Tk Wi, Sk ] Pwrbend 30€
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THREE O’CLOCK

MARKETING RESOURCES

COMMUNITY ACTIVITIES

10.08.2022 - 01.0%.2022

THREE ©'CLOCK

TONG KET QUY AM DAT

4.257.000VND TRIENKHAI - G0P SUC RA TAY

i =.':-. = = [= \ f oy f
- : : C IC ( CAC EM NHO 3 i ; )
AU 23 NGAY GAY QUY . HEH i N\ - I R A" l R I A N

A special thanks to

THE “WARMTH” FUND: EVERY DRINK IS A DONATION
Over the past four years, THREE O'CLOCK has been actively

involved in community outreach and social responsibility
initiatives, and we are committed to continuing to spread this
meaningful message to everyone in the years to come.

THREE O’CLOCK
da dong gop 01 Thu vién Ude mo eho 500 em nho.

for contributing 07 library of dreams for 500 students in need.

ilbrary of
.
DREAMS guyén Phi Van
MNha sang lap

Thutvién udic mo J‘

W, Y 7o

—
-




THREE O’CLOCK MARKETING RESOU RC ES
MOBILE APP

VU HUYNH NGOC ANH Chi tiét tin tirc sur kién

93,705 Em
L

MEW STORE
TR Mgl Wkn Tl Qraln B e bmaln

GRAND OPENING

12072024
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IND OPENING - THREE O'CLOCK
YEN VAN TROI

= ‘—r"

Bl mone O 'P

THREE O’CLOCK

Enga tur nhdn nhip, tram ca phé 24h nha THREE O'CLOCK

n hién dai, nhirng & cira kinh to dén anh sang

Waaf S A wo S §UREFS ol alfRa alha mdh S



THREE O’'CLOCK

MARKETING RESOURCES

LOYALTY USERS

The membership program attracts
more than 76,000 loyal customers

O+ Total Members

=E 76K
2t 500 2200

Gold Members

0
E +200




THREE O’CLOCK

FRANCHISE SUPPORT

Comprehensive
Training Programs

Provide in-depth training on all aspects of

operating a THREE O'CLOCK franchise,

including operations, product knowledge,
customer service, mcnrke’ring,

Market-focused
Marketing Stragegy

Develop marketing strategies
tailored to the specific needs and
cultural nuances
of each region or country.

Supply Chain Management

Establish a robust supply chain to
ensure consistent product quality and
availability, while adapting to local
sourcing options and regulations.

Product Adaptation
and R&D

Adapt the menu and product offerings
to cater to local tastes and

preferences, while maintaining the
core THREE O'CLOCK brand identity.

Ongoing
Operational Support

Provide ongoing support to
franchisees in areas such as
operations management, customer
service, quality control, and
troubleshooting.
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MORE INFORMATION

I HAN K 0 facebook.com/threeoclockvn

@threeoclockvn
threeoclock.vn

We look forward to working with @ franchise@threeoclock.vn

you

@ THREE O’CLOCK




